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The performance of the country's sports managers in relation to sports
arbitration cases
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Abstract

The Court of Arbitration for Sport (CAS), established by the International Olympic Committee
(10C) in 1983, resolves disputes between athletes and national or international sports governing
bodies. The purpose of this article is to critically examine the cases of sports arbitration and the
performance of the country's sports managers, with a special focus on the ways in which the rights
of athletes are threatened by the International Olympic Committee's sports-related arbitration law,
as well as the performance of the country's sports managers regarding the reviewed cases. By
CAS, a total of 16 cases of disputes and lawsuits of individuals and clubs at the national and
international level were reviewed and collected. Examining the results of these cases shows that
out of 14 cases of sports court cases, 3 cases were positive and were in favor of the country's
sports, 4 cases resulted in unclear results, and 7 cases of these complaints led to fines, exclusion
and condemnation of sports clubs. and Iranian athletes, on this basis and based on what can be
seen from the performance of managers and the causes of these complaints and cases, most of
these cases were related to the weakness and inefficiency of senior sports managers and club
managers. This article shows the importance of the role of the country's sports managers in relation
to sports arbitration cases and includes concepts for better understanding of senior sports managers
from the sports arbitration court.
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Abstract:

One of the important and transdisciplinary variables in the discussion of the management of social
phenomena is the concept of social capital, and job efficiency is another variable that has been assigned the
most studies of organizational behavior, which includes emotional experiences and belief structures that
lead to a kind of Job evaluation is called efficiency (Qadri, 2018). From the management point of view,
organizational health is another important concept that not only includes the ability of the
organization to perform tasks properly, but also includes the ability and potential of the
organization to grow and improve (Luz, 2020). Ko (2021), in a research entitled "Relationship
between organizational social capital and organizational health of employees: focusing on the
mediating role of quality of work life" states that the quality of work life and social capital have a
positive and significant effect on the organizational health of the organization. Luz (2020) also states
in a research entitled "Organizational trust, psychological empowerment and organizational health among
nurses” that there is a significant relationship between organizational trust, psychological empowerment
and organizational health. Khosravi (2018), in a research related to social capital, social health and
organizational health of employees, showed that there is a positive and significant correlation between
social capital dimensions and social health and organizational health of military hospital employees. The
present research aims to answer the question whether occupational efficiency and social capital have an
effect on the organizational health of physical education teachers in Kerman province through the
mediation of empowerment.

Methodology:

The current research is descriptive in terms of practical purpose and in terms of literature collection method
and research background. In order to collect information from four standard questionnaires 1- Ahmadi's
job efficiency (2014) 2- Social capital of Khodadad Kashi and colleagues (2018) 3- Organizational health
(OHI) by Tofighi et al. (2019) 4- Empowering employees Russell et al. (2003) has been used. Descriptive
and inferential statistics were used to analyze the data. Klomogrove and Smirnov statistical tests were used
to determine the normality of the data, Cronbach's alpha was used to calculate the reliability coefficients,
and in the inferential statistics section, the structural equation modeling analysis test was used, and the
computer software SPSS version 26 and pls software version 3.2.8 were used.

Dr.sara.seraj@gmail.com 1



findings:
Research findings using structural equation modeling (Smart-PlIs)

Figure 1 of the final structural model of the research based on the conceptual model

@ /a/‘qs

069 0852 072 08l o9

)
LA
®
(3 \\
@ ot
1\ A
a0 \o: ot
qu 03 / x
®\o: 07/ Ly L
a2 o A o
@ : ot
LU y 06— ol
s 0 i
5 omsgN
Y wht
ra \ -
qi8 /6 7 3
X 072 )

/

P31 @2

LI )

&

Figure 2. The final structural model of the research based on the conceptual model with critical values (T
statistic)
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Table 1. Results of collinearity indices

variables VIF

Job efficiency \¥E.
Social capital V.59
Empowerment Y5V
Organizational health YAV

In the internal model section, the relationship between the variables of the research is analyzed. The first
criterion for checking the internal model is checking the non-collinearity of the variables, which
according to Table 1, it can be seen that the condition of non-collinearity has been met for each variable.

Table 2. The results of colinearity indicators, direct effects and the effect size of the internal model of the

research
assumptions B a Zaly CR
Empowerment job- efficiency +/Y4A RN \/ag \VARNY
Social capital - empowerment N AN \v/a$ XYARR:
Organizational health- empowerment JJOYY /-0 \/ag Y/AYA
Occupational efficiency-organizational health Ny - .0 /a8 Y/EOY
Social capital -organizational health YYD \/a8 YIFNY

The second evaluation criterion of the internal model is the path coefficients, which were used in order to
check their significance using the self-adjustment procedure. According to Table 2, it can be seen that the
relationship between the four variables of job efficiency, social capital, empowerment and organizational

health with their dimensions is significant at the error level of P<0.01.

Table 3. Common values

variable shared values of the coefficient determination
Job efficiency RS < £AQ
Social capital - Y'Yt
Empowerment CEY - VXY e FAA=- 1A
Organizational health SAPN
Average <XV GOF-=- ¥4




Also, the GOF index of this model is 0.419, which indicates the overall desirability of the model.

Conclusion:

The results of this research showed that there is a positive and significant relationship between social
capital and job efficiency with the organizational health of physical education teachers in Kerman
province. The results obtained are in line with the research results of Ku (2021), Loz (2020) and Khosravi
(2018) and are inconsistent with the findings of Ravaipour (2017). It shows that there is a positive and
significant correlation between social capital and organizational health. On the other hand, in his research
on the relationship between administrative ethics and the sense of job efficiency of airport employees,
Ranipourke showed that there is no significant difference between the administrative ethics and the sense
of job efficiency of employees according to their gender. One of the reasons for the conflicting results of
these two studies is the difference in the target population. The statistical population of Rawaipour is the
employees of Bushehr airport and their audience is travelers from different regions, while in this research
the statistical population is teachers and their audience is students.

Keywords: Job efficiency, social capital, empowerment, organizational health, physical education
teachers.
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Introduction

Research has shown that children’s participation in physical activity and sports has numerous benefits for
psychological and physiological health, including improving cardio-muscular function, physical fitness,
cognitive and mental functions, and reducing depression, anxiety, and obesity (Lahart et al., 2019). Also,
it is generally accepted that school physical education is likely to play a key role in encouraging students
to participate in regular physical activity (Hagger et al., 2003). Therefore, investigating students’
motivation to participate in sports is important to obtain information about the determinants of physical
activity in children. A vital factor in the physical education is the appropriate motivational environment
that physical education teachers create for students in order to meet their psychological needs and increase
their motivation to participate in class activities. Therefore, the strategies of physical education teachers to
motivate students to participate in in-class activities and perform physical activities outside of school are
of great importance (Hagger et al., 2003, 2016). One of the theories that has been used in research related
to increasing motivation is the theory of self-determination (Deci & Ryan, 1985). According to this theory,
supporting psychological needs increases motivation in people to participate in an activity. In this study, it
has been tried to apply the theory of self-determination in the context of physical education and students’
participation in sports activities. Therefore, the purpose of this study was to investigate the effects of
supporting the need for autonomy in physical education on sport participation by examining the mediator
role of the enjoyment.

Method

The method used in this study was correlational method using structural equation modeling. This study was
conducted based on the ethical considerations contained in the Declaration of Helsinki, and the parents of
the children gave consent for their children’s participation in the study. The subjects of the study consisted
of 384 children with an age range of 9 to 12 years, who were selected from elementary schools in Tehran
using a convenience sampling method. Autonomy support in the physical education was measured using
motivational climate questionnaire (Pelletier et al., 2013) with four questions (evaluated using a 5-point
Likert scale from strongly agree to strongly disagree). Also, sports participation was measured using a
standard questionnaire (Hagger et al., 2003) with three questions (evaluated using a 7-value scale from one
day to seven days). Finally, the enjoyment was measured using a standard questionnaire (Hagger et al.,
2016) with three questions (rated using a 5-point Likert scale from strongly agree to strongly disagree).
The validity and reliability of these questionnaires were also confirmed in the present research. Cronbach’s
alpha coefficient for these questionnaires (including sports climate, sports participation and enjoyment)



were 0.88, 0.92, and 0.79, respectively, which indicates the appropriate reliability of the measurement tools
used in this study. The research data was analyzed by structural equation modeling using Lisrel software.

Findings

The results of the study showed that children have relatively little sports participation (average less than
3). Table 1 and Figure 1 show the results of structural equation modeling. According to these results,
supporting autonomy in physical education had a positive and significant effect on students’ participation
in sports as well as the enjoyment. Also, the enjoyment had a positive and significant effect on children’s
sports participation. Finally, enjoyment significantly mediated the relationship between autonomy support
in physical education and student participation in sports. The results of the model fit showed that the
research model has a good fit (RMSEA = 0.04).

Table 4. Results of structural equation modelling

Path B T-value
1 Autonomy support => Sport participation 0.55 6.41
Autonomy support => Enjoyment 0.35 4.69
3 Enjoyment => Sport participation 0.52 6.30
A P-
Value
4 Autonomy support => enjoyment => Sport participation 497 <0.001

Autonomy Sport
Support Participation

Figure 1. Research model
Discussion and Conclusion

The purpose of this study was to investigate the effects of supporting the need for autonomy in physical
education on sports participation with the mediating role of enjoyment. The results showed that autonomy
support has a positive and significant role on children’s sports participation, and in this regard, the
enjoyment can significantly mediate the relationship between autonomy support and sport participation.
These results indicate that teachers who can support the autonomy-based needs of children in physical
education class can encourage students to participate more in physical and sports activities in physical
education class. Promoting support for the need for autonomy in the physical education classroom makes
students feel more varied in their activities, which subsequently leads to a greater sense of autonomy,
competence, and enjoyment, which in turn leads to their autonomous participation in physical and sports
activities in the physical education class and leisure time (Hagger et al., 2003, 2016). According to previous



studies (Kalajas-Tilga et al., 2019; Deci & Ryan, 1985), the enjoyment and motivation created by the
teaching style and motivational climate in the physical education can motivate children to do physical
activity outside school. Therefore, it seems necessary for physical education teachers to adopt teaching
styles based on supporting basic psychological needs including autonomy, competence, relatedness, and
novelty in order to motivate students to participate in physical education activities as well as outside school
(i.e., leisure time).

Keywords: Motivation, participation, physical education class, Enjoyment
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Abstract:

Introduction: Increasing intelligence and financial management skills can help both in increasing
the profit of consumers and in recognizing the problems caused by the multitude of investments
in the market. On the other hand, those who have the lowest level of risk tolerance may need more
financial education (Cavas, 2020). Today, human communication requires skills that without
paying attention to them, effective communication cannot be achieved. People can use these
communication skills to increase their efficiency and that of the group, because when a person's
communication with others is more effective and better, it will be easier and faster to achieve goals
(Rostami et al., 2017). Communication skills are those skills by which people can engage in
interpersonal interactions and the communication process; that is, the process during which they
share their information, thoughts and feelings with each other through verbal and non-verbal
exchange (Hargi, 2021). On the other hand, following the increase in the life cycle value of
customers, their desire to make a final purchase from that particular brand increases and to
purchase and use other options decreases (Milovanovich et al., 2021). Customer life cycle means
the period in which a product or service grows and develops over time. In customer relationship
management, the term life cycle is used to describe the customer's movement from the time he
trusts a brand, buys its product, uses it, and becomes a loyal customer of that brand (Mohammadi,
2014). The purpose of the current research was to investigate the effect of communication skills
on the value of the customer's life cycle with regard to the mediating role of managers' financial
intelligence in entertainment-sport centers.

Methodology: The method of descriptive correlational research with the structural equation model
approach is survey method and practical in terms of purpose. The statistical population of the
research included all managers of first-class sports clubs in Khorasan-Razavi province, and
considering the extent and spread of Khorasan-Razavi province, the research sample included all
premium and first-class recreational-sports clubs (bodybuilding and physical fitness) in the cities
of Mashhad (174 clubs). ), Neishabur (28 clubs) and Sabzevar (14 clubs) (216 clubs in total).
According to the objectives of the research and to increase the generalizability of the results, the
sampling method was the whole population, thus all the people of the society were selected as a
sample. The data collection tools include questionnaires of communication skills of Quinn Dam
(2004) (0=0.880), financial intelligence of Popovis et al. (2012) (a=0.943) and customer life cycle
value of Wau and Lee (2011) (0.939). =0) was In data analysis, descriptive statistics were used for
data classification, and Pearson correlation tests were used in SPSS software and structural
equation modeling in AMOS software to test research hypotheses.

Findings: The results showed that there is a significant positive relationship between
communication skills and customer life cycle value, financial intelligence and customer life cycle



value, and communication skills and financial intelligence of managers. The results of the research
model showed that communication skills had a significant positive effect on customer life cycle
value, managers' financial intelligence on customer life cycle value, and communication skills on
managers' financial intelligence. It was also observed that communication skills have a significant
positive effect on the customer's life cycle value in entertainment-sports centers through the
mediating variable of managers' financial intelligence.

Conclusions: Among the existing problems of sports centers, complexes and clubs that provide
different and varied sports services to generate income and earn sustainable profit is that customers
refer to them in the short term and customers do not remain loyal to these sports spaces and places
and this level of their loyalty and satisfaction It causes a decrease in the number of customers and,
as a result, a suitable income for sports venues, which shows that the customer life cycle is low in
these places. It seems that perhaps one of the reasons for this low cycle in sports clubs is the lack
or absence of managers' ability to communicate properly and have communication skills and
literacy and financial intelligence skills. In sports venues, due to the nature of their main product,
which is service, customers are in direct contact with managers and officials, and the type of
communication will have a significant impact on customer satisfaction and loyalty, which will
achieve their goals if there is a proper relationship between customers and managers of sports
venues.According to the results of this research, it was observed that the communication skills and
financial intelligence of managers had a direct and indirect effect on the life cycle value of the
customers of recreational-sports centers. Therefore, it is necessary for managers of sports clubs
and other departments that provide recreational-sports services to equip themselves with special
management skills, such as having verbal skills, good listening skills, and the ability to receive
and send messages. There is also a need for financial data to be integrated and accessible in the
club in order to improve and develop financial skills and financial intelligence. Available content
due to having appropriate financial intelligence leads to making useful and effective decisions by
managers in order to increase the life cycle of customers in the club. The results obtained from the
present research were consistent with the results of Mousavi (2014), Tabatabai Mehrizi (2018),
Eftekhari (2017), Ghasemi et al. (2017). Finally, according to the results of the research, it can be
said that the need for managers to know and be aware of the communication skills and financial
intelligence of managers can lead to improving the level of communication and ultimately
increasing profitability and developing organizational assets (keeping customers in sports clubs).
Keywords: Customer lifetime value, sport clubs, communication skills, financial intelligence
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Abstract

Introduction: Considering that one of the main sources of income in professional clubs are the
fans, promoting the team identity of the fans will bring various aspects of economic and spiritual
support of the fans to the club. Therefore, identifying the effective factors in increasing the team
identity of the fans can help to increase the revenue generation of the clubs and improve their
social status. In this regard, relationship marketing, by creating, developing and maintaining a
long-term relationship with the fans, has caused psychological and behavioral attachment to the
team, which includes the emotional and emotional bond with other fans, and as a result, it has
brought support. will bring Therefore, considering the importance of fans' team identity, it is felt
necessary to explain the role of relational marketing on fans' team identity.

Methodology: This research is a review and analytical study. Based on this, using the library
study method, foreign and domestic documents and researches in the field of relationship
marketing were collected and analyzed through reliable scientific sources and databases.
Findings: The results of the review of the articles showed that relationship marketing forms and
promotes the team identity of the fans through commitment, trust, intimacy and self-connection.
Conclusions: The use of new relationship marketing tools and tactics can be effective in
improving the ability of sports organizations and federations to improve communication with fans;
This not only helps to improve the quality of interactions, but also accelerates the fulfillment of
their needs. Therefore, it is suggested that the managers of the professional sports levels should
identify the motivational needs (social interaction, entertainment, team affiliation, success and
family) of the fans and take steps to satisfy those needs, so that with this action, the field of
attachment and belonging Their team should be provided.

Keywords: Team Identity, Fans, Relationship Marketing
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Abstract

Introduction: Professional clubs, which are the mainstay of the sports industry, have not been
able to become fully professional in Iran's state economy and play a significant role in the economy
of Iran’s sports industry. The arrival of government and political managers who did not have proper
knowledge of the specific characteristics of the sports industry has created a dire financial situation
for Iran's football clubs (Deldar et al., 2016). In such a situation where Iran's professional clubs
rely on government resources and every year they transfer the cost of their expenses due to
financial inefficiency to the shoulders of the government, there is a strong need to get out of this
situation (Nazimi et al., 2019). Although part of the poor financial situation of the clubs is due to
the weakness of the large infrastructure of revenue generation in Iran's professional football (lack
of a dedicated stadium, TV rights, intellectual property regulations, etc.) (Rasoli et al., 2018), but
the current research is more focused on the lack of correct and balanced financial management by
the club itself. Failure to fulfill the financial obligations of the players, along with the contracts
whose legal provisions are completely detrimental to the clubs, has resulted in the termination of
unilateral contracts and numerous financial penalties for the clubs of the Premier League of Iranian
Football. More than half of the Premier League clubs have faced the closing of their transfer
window this season due to this issue. In addition, the repetition of trivial problems such as non-
payment by hotels, airline agencies and the suspension of services by them has created a chaotic
situation for the clubs. In such a situation, it seems that the scientific attention to the fundamental
and root causes of the existing situation is the first step in correcting these problems, and the
present research was also done with the same goal.

Methodology: this research is included in the category of qualitative and exploratory research.
The current research population was formed by experts familiar with the subject of research who
were able to discover the concepts and Affective categories help the research topic. For this
purpose, the participants were selected to conduct the interview using two methods of targeted
sampling and snowball sampling. Considering that the analysis of the interviews was done at the
same time as the data collection; Sampling continued until theoretical data saturation was reached.
Until the theoretical saturation was reached, finally 14 people of qualified people were interviewed
in the field of the research topic. The research tool was a semi-structured interview and For the
data analysis, the oriented content analysis method including 7 steps was used.

Findings: In order to reach the final results of the research, the analysis of the discovered data and
concepts was done successively and back and forth to find codes and concepts with common and
close meanings in different classification categories and concepts. duplicates are removed from



the analysis cycle; Finally, after performing different stages of content analysis, all the final
concepts (47 unique concepts) were integrated at a level higher than classification abstraction in
the form of problems (7 categories), which include: not having a club philosophy; weakness in
human resource accounting; not having a transfer strategy; poor management of fans; Inattention
grassroots; Weak knowledge of the football industry and poor management of the club brand.
Conclusions: The lack of knowledge of the managers regarding the nature of the football industry
is the main problem of the clubs, which is significantly manifested in the lack of philosophy and
weak brand management, as well as the problems of the next levels. Saif-Panahi (2016) states
Note that out of 43 common strategies for generating income in world football, only 11 strategies
exist in the Premier League of Iranian football. The lack of knowledge of managers in Iran about
the nature of the football industry has a great impact on other problems of Iranian club
management, including the lack of a long-term philosophy and plan. Deldar et al. (2016) and
Rasouli et al. (2018) also pointed out the weakness of football executives. Poor brand management
is one of the factors that play a major role in creating the current situation of financial management
of clubs. Iranian football clubs have performed very poorly in implementing the principles of
branding, including brand identity, core values, visual symbols, and the use of various branding
elements in sports (Rasouli et al., 2018; Nazimi et al., 2019). Also, currently in Iran, the amounts
paid to the players, who are the most important assets of the club, are usually considered as period
expenses in the profit and loss statement; Therefore, players are not shown as assets in the balance
sheets of Iranian clubs. Also, in determining the value of human assets of sports clubs, various
procedures are applicable, and the need to identify and choose a procedure that is suitable for the
current conditions of football in Iran seems necessary. Creating an integrated philosophy and
program for the club, paying proper attention to the academies and nurturing and attracting talents
at a young age until they reach the professional stage, if it was done properly in the clubs, could
be a very large part of the cost. It will reduce the unfairness of the clubs in recruiting new players
every year and in addition, it will also provide a suitable source of income for the clubs from the
sale of these talents.

Keywords: football management, financial management, club management
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Abstract :

Introduction: Considering the complexity of social relations in today's societies, the need to
address the social characteristics of educators and related factors is felt more than ever. The
meaning of personality is a set of relatively stable features and tendencies that determine the
commonalities and differences in the mental behavior (thoughts, feelings, actions) of people that
has continuity over time and may be easily identified at the same moment as a single consequence.
The social and biological pressures are not understood in the four forms of a fair personality, that
is, a person sees the world as he behaves. Introspective knowledge and personality in which a
person thinks about things as they think they are happening around him and tries to determine why
they happen (Holland, 1996).Of course, based on the above definitions, a relatively comprehensive

definition of personality can be provided as follows: "Personality is an organized set and a unit
consisting of relatively fixed and stable characteristics that distinguish a person from other people.
(Schultz, 2014)

Methodology: Research method: The current research is applied in terms of purpose and in terms
of the nature and role of correlation, which was conducted in the field. The statistical population
of this research is made up of sports coaches working in the first category of West Azerbaijan
provinces. The sample size of the research was chosen to obtain information equal to 107 people.
All the people present in the research had a history of attending sports events and competitions
and were working with the teams in different titles. In order to collect data from a researcher-made
questionnaire to collect demographic information and a personality recognition questionnaire,
Valenzi-Waldridge (1991) for four personality subscales (fair personality, bold personality,
egalitarian personality and introspective personality) with a reliability coefficient of 81%. And the
20-item questionnaire for decision-making in morally difficult situations by Kasoul (2003) with a
reliability coefficient of 89% was used. It evaluates moral (4 options), moral tendency (4 options),
and the importance of the situation (4 options). A five-point Likert scale was also used to quantify
the data. Descriptive statistics, Kolmogorov Smirnov and Pearson correlation tests were used to
analyze the data.

Findings: The correlation results showed that there is no statistically significant relationship between fair,
bold, egalitarian and introspective characters and the moral judgment of sports coaches., bold, egalitarian,
and moral awareness of sports coaches do not exist, but there is a significant relationship between
introspective personality and moral awareness. In examining the correlation between fair, bold, egalitarian
and introspective personalities and the moral orientation of sports coaches, the results indicate the absence
of a relationship between the research variables. The results showed that there is a significant relationship
between fair and introspective characters and the importance of moral conditions of sports coaches , but



there is no significant relationship between bold and egalitarian characters and the importance of moral
conditions of sports coaches.

Conclusions: Conclusion: There is a possibility of differences between people's reactions in hypothetical
and real situations, but putting people in hypothetical situations can challenge their perception and
awareness and put them in a dual situation, which answers to Each can have advantages and disadvantages.
According to the findings of the research, the overall average score of the coaches' moral decision-making,
as well as the average scores related to the components of moral judgment, moral awareness, moral
orientation, and the importance of the situation, show the coaches' moralism in contrast to the goal-oriented
or competitive orientation. It means that most of the trainers participating in this research have the potential
to react morally in difficult moral situations that are happening in the real world. The honesty of sports
coaches participating in this research indicates that there is a personality necessary for making ethical
decisions in sports coaches. The results of the present study showed that there is no significant relationship
between fair personality and moral judgment of coaches. Regarding egalitarian personality, no significant
relationship was found with moral judgment. This result is consistent with the results of Antis (2007) and
is inconsistent with the research of Shabani Bahar (2003), Azadi (2007) and Hosseini (2008). There is no
significant relationship between the introspective personality and moral judgment of educators, which is
consistent with Shabani Bahar's research. The results show that there is no relationship between a person's
judgment when he is placed in a moral situation and the person's personality, the reasons for which are in
the culture, society conditions, the type and method of education, regional reasons, all of which play a role
in the development and growth of a person's personality. Searched. No significant relationship was found
regarding the ethical awareness of educators in ethical conditions and personality variables of educators
except for introspective personality. This is consistent with the research results of Ershad (2008), Fatehi
(2008). Regarding the introspective personality, it should be said that there is a significant relationship
between a person's sensitivity to the moral responsibility of others as he thinks things are happening around
him. Regarding the moral orientation of educators and their personality, there is a significant relationship
between There is no statistical sense which is inconsistent with the research of Jenson (2006) but it is
consistent with the research of Shabani Bahar (2003). A significant relationship was observed between the
fair personality and the importance of the coaches' conditions, which is inconsistent with the research of
Appleton (2009). No significant relationship was found between the bold personality and the importance
of the conditions, which is consistent with the results of Ershad (1377) and Khosravi (1375). The survey
showed that there is a difference between the importance that the coach shows in the moral situation, only
in coaches who see the world as it is, and coaches who think about things as they happen around them and

try to find the cause of what happened. Let them know, there is a meaningful relationship.

Keywords: sports coaches, ethical decision making, personality
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Abstract

Introduction: The World Tourism Organization has introduced the memorable experience as the
most essential characteristic of tourism and the basis of competition in this industry. Memorable
tourism experience is defined as an experience that is remembered after an event has occurred and
is made based on personal evaluation and in order to consolidate and strengthen pleasant memories
of the destination by the person himself (Kim et al., 2012). According to Wada and his colleagues
(2019), memorable tourism experiences have a significant effect on attachment to a place and
repeat visits of tourists to the destination.

An important part of the tourism industry is trips related to sports and physical activity (Brown,
2016), which covers a wide range from watching sports or heritage and sports attractions to
participating in physical activities. Many of these activities are highly dependent on the resources
and natural location of the places, and tourist groups and tours can improve people's experience
by choosing more attractive places. In previous studies, seven dimensions of enjoyment, novelty,
local culture, refreshment, meaningfulness, involvement, and knowledge have been identified as
dimensions of a memorable experience for a tourist (Kim et al., 2012). To better understand the
goals of tourists, it is necessary to study their memories and remembered experiences (Chen and
Rahman, 2018). Knowing what tourists remember as their experiences and prioritizing them can
be very valuable for sports tourism companies. This helps managers, planners and tourism
companies try to re-realize specific experiences (Tong and Ritchie, 2011). Therefore, the current
research aims to investigate and prioritize the dimensions of the memorable experience of sports
tours (forest climbing and mountain climbing) in Mazandaran province.

Methodology: The current research was a correlational type that was conducted in the field. The
statistical population included all sports tourists who visited the nature around the city of
Nowshahr (Mazandaran province) along with tours and groups of Jungle trekking and mountain
climbing. The research sample included 140 of these sports tourists who were selected as available
sampling. To collect data, the memorable tourism experience questionnaire of Kim et al. (2012)
was used, which had seven components and 24 items on a five-point Likert scale. The face and
content validity of the questionnaire was checked by 10 sports management experts. Data analysis
was done using mean and variance indices as well as confirmatory factor analysis.

Findings: The results of the factor analysis showed that the knowledge had the highest factor
loading (0.944); After that, refreshment (0.884), local culture (0.865), involvement (0.862),



enjoyment (0.851), novelty (0.834) and meaningfulness (0.816) were respectively. The descriptive
analysis of the items also showed that the highest averages were related to the following items:
the selected area was beautiful and had good access (4.27); | really enjoyed this tourist experience
(4/27); 1 will travel with this sports tour again in the future (4/22). Also, according to the results,
the lowest averages were related to the following items: | feel that this style of sports tourism is a
part of my being (3.63); | participated in an important activity (3/73); And this tour reduced my
expenses to a great extent (3/78).

Conclusions: Creating an enjoyable experience for sports tourists is influenced by various factors,
all of which show great importance. It seems that a good host needs to have experienced and
trained hosts who can better guide tours or nature tourism groups with their knowledge, choosing
more attractive areas with rich culture and engaging tourists can provide more pleasure for them
in various matters.

Keywords: Travel experience, Sports tourism, Nature tourism, Involvement
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Abstract

Purpose: The main purpose of this research is to investigate the impact of green marketing components on
the sustainable development of university sports facilities.

Method: The research method is descriptive-correlation and applied. The statistical population studied in
this research included managers and employees of physical education departments of Tehran universities,
and 69 people were randomly selected as a sample based on the Morgan table. To carry out this research,
two researcher-made questionnaires of green marketing and sustainable development were used. Research
data were analyzed with Pearson correlation test, multiple linear regression using simultaneous method and
simple linear regression in SPSS.v16 statistical software.

Findings: The results showed that among the mixed elements of green marketing, only the green product
directly has a significant positive effect on the sustainable development of sports facilities.

Conclusion: Based on the results of the research, it is suggested that sports services should be grouped
according to the taste of students, employees, women and men, use up-to-date equipment and technology,
and provide bicycle traffic in the university campus.
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Abstract:

Purpose: The main purpose of this research is to identify the effective factors in the development
of futsal in the country with a Delphi approach.

Method: This research is practical in terms of purpose, which was carried out in two independent
and consecutive stages to achieve the desired goals. In the first stage, according to the opinions of
15 sports and futsal experts and using interviews and the Delphi method, effective factors in the
development of futsal were identified, and in the second stage, these indicators were given to 80
experts in the form of a 5-point Likert questionnaire. , experts in the field of futsal. The sampling
method in this research was available and the questionnaires of the second stage were analyzed
using SPSS.v19 software.

Findings: Using the Delphi method and spss software, 34 factors influencing the development of
futsal in the country were determined.

Conclusion: The factors identified in this research can be effective as a guide in Iranian sports
organizations that are related to futsal sports and show a path that will distance them from critical
conditions and approach ideal conditions in terms of dimensions. Be a champion and professional.

Keywords: Championship sport-professional sport-futsal-development
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Introduction

Marketing is a process in which the company creates value for the customer and establishes a
strong relationship with him so that he can receive value from the customer in return (Pixo et al.
2013). A brand is a brand name or a symbol that is used to identify a product. Branding is the
process of creating a semantic association between a symbol, object, feeling or perception with a
product or company with the aim of creating loyalty and differentiation (Azadi et al. 2013).
Researchers who have studied in the field of consumers have come to the conclusion that
companies that have strong brands and positive brand personality bring countless benefits to
themselves. A favorable brand personality has many benefits: strengthening consumer
preferences, increasing consumer sentiment, increasing levels of trust and loyalty, and providing
a basis for product differentiation. As a result, when the personality of the brand and the customer
are consistent, it can be expected that consumers will have a stable state in their purchasing
behavior (Freiling and Forbes, 2005). The growing movement of sports marketing has had special
effects in the development of world sports and has been able to generate huge monetary
circulation, great potential to attract many employees, attract foreign financial resources, many
advertising aspects and wide political, cultural and social benefits for provided the beneficiaries.
(Tarighi et al., 2012)

Problem statement

Today, electronic marketing is one of the best methods of branding and introducing products to
customers of sports products. The meaning of branding is the mentality and perception of
customers towards the product or service that exists in the market. In branding, marketing teams
strive to create a lasting good feeling and the durability of the product brand in the mind of the
customer. When the marketing team uses electronic space tools such as websites, user emails,
blogs, social networks, etc. for branding, they are actually engaging in electronic commerce. The
development of electronic sports marketing in Iran and The use of new marketing methods, such
as the use of the Internet in its growth and development, requires an all-round, planned and targeted
attention from officials and managers, researchers and academics. Therefore, the current research
is trying to investigate the role of electronic marketing in the branding of sports companies.

Materials and Methods

In terms of the purpose of this research, it is an applied research type, and in terms of research
strategy, it is a correlational research type based on the structural equation model, which was
implemented in the field. The geographical area of this research is the stores and agencies of sports
goods active in the field of domestic electronic marketing (technics, holidays, Caracal, Mel &
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Moj, etc.) in Tehran and the statistical population of the research was selected from all the buyers
of these stores. Due to the unlimited nature of the research population (N<100,000), based on
Morgan's table, 363 sportswear customers were randomly selected as a sample, and finally 341
questionnaires were analyzed. In order to collect data, standard questionnaires were used. .
Questionnaire questions: This section consists of two parts: general questions; In this section,
general and demographic information about the respondents has been asked and includes 5
questions. Specialized questions: In this section, the five-option Likert scale is used to score the
questions, which is one of the most common measurement scales. In the data analysis, descriptive
statistics are used to classify the data and to test the research hypotheses from Pearson correlation
tests were used in SPSS software and structural equation modeling was used in AMOS software.

Results:
Descriptive analysis of questionnaire data
Variables standard deviation | Average | Number of questions
electronic commerce 0/77372 0/8602 3
Sales development 0/66084 4/5651 3
Expedited service 0/75613 3/5879 4
Specialization 0/73465 0/9601 3
Reduce costs 0/85742 0/1354 3
Promotion of customer awareness 0/76252 0/9651 5

Pearson correlation between e-marketing and branding of sports companies

Dependent variable Independent variable | Pearson R | P valus
electronic commerce 0/676 0/001
Sales development 0/753 0/003
Expedited service Branding 0/845 0/001
Specialization 0/552 0/001
Reduce costs 0/712 0/001
Promotion of customer awareness 0/574 0/001

Discussion and Conclusion:

Based on the research findings, as seen in the above table, there is a positive and meaningful
relationship between e-commerce and branding of sports companies. Based on the obtained
results, it can be said that among the components of electronic marketing, the acceleration of
customer service has a great impact on the branding of sports companies, and in this case, the
marketing experts of sports companies should pay special attention to this; also to create The desire
of people to buy online from a particular brand among other competitors, it is necessary to plan
and take necessary measures in the field of strengthening branding that leads to the development
of the company's sales. Based on the results obtained, it should be said that if the brand is popular
in the mind of a customer, it will strengthen the customer's relationship with the brand, trust,
preference and sense of belonging to the brand. Branding is considered an important factor for the
success of companies in its preference and choice, which will lead to the desire to buy again for



customers. Also, customers are looking for cost reduction and any sports company that can
promote its products and services through E-marketing with the highest quality and lowest cost to
customers can be on the path of success in branding and sales development of your company.

Keywords: Branding, marketing, electronic marketing, sports marketing
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Abstract

Introduction: The Clubs are the most important part of the sports industry, and the continued
existence of this industry depends on the continued support of financial sponsors who benefit from
its benefits by standing next to sports. Since financial support is formed based on a kind of mutual
exchange between a sports institution and a commercial company, therefore, its maintenance is
important to realize the goals and lives of both parties. Based on this, the aim of this study is to
explain the factors affecting the continuation of the relationship between financial sponsors and
sports clubs.

Methodology: This research is a review and analytical study. Based on this, by using the library
study method, foreign and domestic documents and researches in the field of relations between
financial sponsors and sports clubs were collected and analyzed through reliable scientific sources
and databases.

Findings: The results of the review of the articles showed that the components of commitment,
trust, satisfaction, intimacy, cooperation and interaction between the sponsor and the club are the
most important factors affecting the continuity of the relationship between financial sponsors and
sports clubs. Commitment, compared to other components, has a greater impact on the continuity
of communication between financial sponsors and sports clubs; Then trust and satisfaction and
finally cooperation and interaction and intimacy play a role in the continuation of this relationship.
Conclusions: The managers of the club and the sponsoring companies can improve the quality of
the relationship, constructive interaction and finally the continuation of the relationship between
the sponsor and the club through creating a friendly and satisfactory environment.

Keywords: Continuity of relationship, sponsor, sports clubs
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Abstract :

Introduction: Introduction: The word culture has wide and numerous concepts for which more than five
hundred definitions have been given in different sources. Each point of view has defined the word culture
according to the desired goals or its own philosophy. There are various differences and similarities in the
mentioned definitions, some of the most general and general ones are presented in this area. In a general
definition, culture consists of all beliefs, values, norms, language and human structures (Anwar al-Khouli,
2017). Promoting the sports culture and accepting it as one of the beliefs, norms and useful habits among
the people is one of the goals that the managers and planners of the communities are aiming for and they
are putting all their efforts towards the development and expansion of the sports culture. Cultivation and
generalization of sports in any society depends on the generalization and promotion of effective factors in
this matter. In other words, all the achievements, findings and abilities of the social man are placed in the
form of the concept of culture and are referred to the habits or functions that are repeatable and acceptable

in the society.

Methodology: This research is one of the types of descriptive-correlation research that has been
implemented in the field. A questionnaire (Kashif, 2019) was used to collect research data. Face validity
has been confirmed by professors and experts, and the internal stability of the tool has been calculated
during a pilot study with Cronbach's alpha method of 0.86. The statistical population of the research was
all students of Maragheh University. According to the statistics provided by the university, the number of
the community was 3800 people and the sample size of the research was determined to be 360 people. After
preparing and multiplying the questionnaire to the number of subjects and distributing it to them in person
or online, it was collected after a few days and immediately all research data were entered into the computer
using SPSS software to extract Relevant tables and charts should be used. In order to analyze the descriptive
data of the research, percentage, median, mean were used and exploratory factor analysis was used for

analysis.

Findings: the most variance of the factor of exercise and socialization is the item of the effect of exercise
on improving the relationships of family members, the item of the effect of exercise and social inclusion
on the effect of security and political issues in exercising has the most variance of the item, the item of the
effect of exercise on development is the most variance of the factor of exercise and value Good behaviors,
the most variance of the factor of sports and media are explained by the item of the influence of sports
magazines and newspapers on the spread of sports, and the most variance of the factor of sports and

globalization is explained by the item of the role of sports in the social and cultural relations of nations.

Conclusions: According to the results of the research, the most variance of the factor of exercise and
socialization is the item of the effect of exercise on improving the relationships of family members, the
most variance of the factor of exercise and social inclusion is the item of the effect of security and political
issues in exercising, and the item of the factor of exercise and value is the most variance. The effect of



sports in the development of good behaviors, the most variance of the factor of sports and media was
explained by the item of the influence of sports magazines and newspapers on the spread of sports, and the
most variance of the factor of sports and globalization was explained by the item of the role of sports in the
social and cultural relations of nations. In order to determine the fit of the model obtained from the items
and factors, fit indices were used, and the results showed that the tested model has an excellent fit. A review
of the research shows that Bayler (1991) by studying the sociology of sports and the theory of personality
change in the American people announced that the identity of many people is obtained through being an
athlete or at least being a fan of a sports team. Sports, sometimes more important than identity-creating
factors such as education, job or family, gives a person an identity. Nixon and colleagues (1996) in the
study of people's lifestyles from a sociological point of view found that socialization through sports teaches
people how to communicate with authority with adults outside the family. Sedaghat Zadegan (1377) by
examining the factors affecting the acculturation and socio-economic base of the people of Tehran, stated
that the membership of non-relative volunteer groups, especially sports, causes group review and practice
of social values and norms, and by strengthening solidarity and social cohesion provides the basis for
security and peace. Mehdizadeh and Andam (2013) considering the factors of lack of social and
organizational and management support that have the greatest effect in explaining the obstacles to sports
participation, good steps can be taken. In order to have the majority of people in the sports fields. Cooper
et al. (2009) systematic evaluation of learning activities can lead to the provision of necessary guidance to
the administrators of university recreation and entertainment programs. Lindsey et al. (2009) programs and
sports-recreational facilities of the campus are very important in attracting and retaining students. Ken Todd
et al. (2009) users of sports facilities are at a favorable level compared to non-users in terms of academic
progress and health. Elgiani et al. (2011) the physical activity levels of people depend on the cultural and
economic development of countries. In this research, among the 30 items examined in relation to the 6
main factors, the following items had the most impact of sports, which are: the effect on improving the
relationships of family members, the effect on political and security issues, the effect on the development
of good behaviors, the effect Sports magazines and newspapers, the influence of sports in the social and
cultural relations of the nations of the world.

Keywords: human resources, sport culture, university, development, physical activity
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Introduction

It is widely recognized that the level of physical activity among students is currently below the
appropriate level to promote health benefits. Research evidence from industrialized countries
shows that with increasing age, the amount of participation in physical activities decreases, and
the sharpest decrease is between 13 and 18 years old (Marker et al. 2018; Sallis, 2000).
Considering that physical education is an inseparable part of education programs and is considered
as universal education for all students, in a favorable situation it can provide an opportunity for
students to do a significant part of the recommended daily physical activity. However, some
school-students have little effort in physical education lessons (Murcia et al. 2008). In order to
increase the level of physical activity, it is important that children participate in physical education
lessons sufficiently and more importantly, with proper motivation. Meanwhile, the teaching style
of physical education teachers is of great importance to motivate students to participate in
classroom activities and perform physical activities outside of school (Ntoumanis, 2005).
According to self-determination theory, if the basic psychological needs of people are supported,
it can be expected that people’s motivation to participate in that activity will be enhanced (Deci &
Ryan, 2000). Therefore, it may be expected that if the physical education teacher uses teaching
styles based on supporting basic psychological needs, students’ motivation to participate in sports
will increase. Therefore, the purpose of the present study was to investigate the effects of teaching
style based on supporting basic psychological needs in physical education class on the sports
satisfaction and motivation of students.

Method

The present study used the descriptive-correlation method. The statistical population of this study
included all first and second grade students of high schools in Tehran. The age range of the
students was 15 to 17 years. The statistical sample of the study included 405 male and female
students, and finally 386 questionnaires that were completely filled were collected. Both students
and their parents provided written consent to participate in the study. The teacher’s teaching style
was investigated by the psychological basic needs support in the physical education lesson scale
(Hagger et al. 2003). This questionnaire contains 12 questions that examine the support of basic
psychological needs (including autonomy, competence, and relatedness). The questions are
measured using a 7-point Likert scale from completely agree to completely disagree. In addition,
we used the sports satisfaction questionnaire (Cunningham, 2007) with five questions to measure



the satisfaction of participating in sports activities in physical education lesson. The questions of
are measured using a 5-point Likert scale from completely satisfied to completely dissatisfied.
Finally, sport motivation was measured using the Sport Motivation Scale (Pelletier et al., 2013)
with four questions (rated using a 5-point Likert scale from strongly agree to strongly disagree).
The validity and reliability of these questionnaires were confirmed in the present study.
Cronbach’s alpha coefficient for the questionnaires (including support for psychological needs,
satisfaction with sports, and sports motivation) was 0.82, 0.86, and 0.90, respectively, which
indicates the appropriate reliability of the measurement tools used in this study. The Kolmogorov-
Smirnov test was used to check the normal distribution of the data. Pearson’s correlation test was
used to check the two-way relationship between research variables. Finally, regression analysis
was used to determine whether teaching style could predict sports satisfaction and sports
motivation. Significant level was considered at alpha level less than 0.05.

Findings

The results of the Kolmogorov-Smirnov test showed that the data have a normal distribution (all
P>0.05). The results of the Pearson correlation test showed that there was a direct and significant
relationship between the physical education teacher’s teaching style with satisfaction with sports
(r=0.384, P=0.000) and sports motivation (r=0.441, P=0.000). Moreover, the teaching style of the
physical education teacher positively and significantly predicts satisfaction with sports and sports
motivation. Table 1 shows the results of the regression analysis.

Table 1. Results of regression analysis

Sport
satisfaction

F1,385=20.964 F1385=10.641

Spot motivation

_ P=0.000 P=0.000
Teach I
eaching style R2=0.384 R?=0.269
$=0.607 =0.441

Discussion and Conclusion

The aim of the present study was to investigate the effects of teaching style based on supporting
basic psychological needs in physical education lesson on the satisfaction of sports and sports
motivation among high-school students. The results of the present study showed that the teaching
style based on supporting the basic psychological needs in the physical education class increases
the satisfaction of students to participate in sports activities in the physical education lesson and
also increases their motivation to participate in sports activities. These results are consistent with
the results of previous studies (Vallerand, 2007) and show the importance of the teaching style of
physical education teachers to improve the motivation and satisfaction of students (Roberts et al.
2007). Students who feel independent for their activities in physical education lesson are more
internally motivated. The right to choose and acknowledge feelings can promote a sense of self-
initiation (Amorose & Butcher, 2007). Therefore, it satisfies the need for autonomy. Therefore,
physical education teachers can provide students with the opportunity to take initiative and work
independently. Such an approach leads to positive results and reduce student demotivation. Also,



considering that teachers are the most important factor to support the abilities of students in school,
having more interaction between teachers and students is vital for nurturing and increasing their
motivation. The lack of necessary information and instructions for the activity endangers the need
for competence in students and leads to lack of satisfaction and lack of motivation (Hagger et al.
2003; Roberts et al. 2007. Finally, relatedness is considered an important driver of engagement,
which is a key construct in motivation. The relationship between teacher and student means
acceptance, respect and attention, and subsequently increases motivation and satisfaction in
students. According to these results, it is suggested that physical education teachers adopt teaching
styles based on supporting basic psychological needs, including autonomy, competence, and
relatedness.

Keywords: teaching style, sport’s satisfaction, sport’s motivation, students
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The relationship between perceived quality and brand identity with the
intention to purchase sports products and services in the disabled and
veterans

Abstract:

Introduction: An industry starts and grows with the consumer and his needs, not by royalties,
raw materials or sales skills, generally the customer's decision to buy is based on the best brand.
Purchase intention is formed based on factors such as expected family income, expected price and
expected benefits of the product (Kotler, 2002). Purchase intention refers to the consumer's desire
to buy a brand's product (Belch and Belch, 2004). Researchers are of the opinion that the attitude
towards the brand affects the consumer's purchase intention (Goldsmith et al., 2000). The purchase
decision of consumers can be influenced by various factors that are internal or external. Due to
the competitive market of their products, companies can no longer be indifferent to the tastes,
interests, desires and needs of customers. Therefore, focusing on the different needs of consumers
and responding correctly and on time to their demands is considered the most necessary task of
organizations to achieve their goals (Tan, 2011). Only when the organization can continue to
survive if it can meet the needs and wants of the consumer with a correct and comprehensive
understanding from its counterpart, which shows the importance of consumer study. Knowing and
identifying ways and methods to increase the intention to improve sales is of great importance for
organizations. Different researches have shown that perceived quality (Mirzaei, 2019, Pahlavani,
2016 and Karimiani, 2018) and brand identity (Kirimi, 2017) can influence the purchase decision
of customers. Therefore, in this research, it examines the relationship between these variables and
the intention to purchase sports goods and services in the disabled and veterans

Methodology: The current research was applied in terms of the purpose of the research and
descriptive-survey in terms of data collection. The statistical population of the research is all the
disabled and veterans who buy from the sports stores of Bukan city. Using the Gpower software
method, 120 people were selected as the statistical population by random sampling. The research
tools included the perceived brand quality questionnaire by Kajuri (2009), the brand identity
questionnaire by Kulkan (2011) and the purchase intention questionnaire by Mansouri, Kurdaniij
and Khodadad Hosseini (2015). To explain the relationship between the variables, Pearson's
moment correlation coefficient was used (according to the normality of the data distribution) and
the single and multivariate regression analysis test and the structural equation test were used for
research hypotheses in Spss-23 and SmartPls software.

Findings: According to the findings, perceived quality with the intention of disabled people and
veterans to buy sports products and services (Beta=0.403) and brand identity with the intention of
disabled people and veterans to buy sports products and services (Beta=0.254) has a positive
relationship and It is significant. Also, according to the findings, the factor loading value for each
index has exceeded 0.5, and also the calculated values of t for each of the factor loadings have



exceeded 1.96. Therefore, according to the findings, brand identity with a factor load of 0.451 has
the greatest impact on the intention of disabled people and veterans to buy sports products and
services, then perceived quality has a factor load of 0.207.

Conclusions: According to the findings, the perceived quality has a positive and significant
relationship with the intention of disabled people and veterans to buy sports products and services.
Therefore, although the quality of the result and the perceived quality can cause the satisfaction of
disabled people and veterans towards the purchase of sports products and services and their
satisfaction has a positive effect on their behavioral intention, positive behavioral intention and
supportive and cooperative behaviors of veterans to purchase sports products and services As a
result of their satisfaction, the quality of the product results, so the higher the perceived quality of
the product, the more the intention of the disabled and veterans to purchase sports products and
services is strengthened. These findings are in line with the results of Mirzaei et al.

Also, the findings indicate that brand identity has a positive and significant relationship with the
intention of disabled people and veterans to buy sports products and services. When the consumer
is attracted to the brand identity, a suitable perception is created between the individual lifestyle
and the brand personality, which has a positive effect on increasing the consumer's purchase
intention; Therefore, paying attention to the brand identity and attracting customers to the identity
of a brand can play an essential role in their purchase intention. These findings are in line with the
results of Karimi and Birami (2017), Graham and Vidler (2020) and Jang.(v+14)

Keywords: perceived quality, brand identity, purchase intention.
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Introduction:

Due to the busyness of citizens in metropolises, machine life and the development of technology

and welfare, the lifestyle of people is associated with considerable inactivity. According to World
Health Organization research, 60 to 80 percent of adults are not physically active, which can be
recognized as one of the causes of death. Also, according to reports, the most common cause of
death in metropolitan cities is cardiac arrest. According to the researches, performing suitable
sports activities reduces the probability of suffering from the mentioned physical problems up to
a third, as well as the material benefits, fame and foreign trips and false emotions caused by
winning and losing, championship sports as a principle. has placed the focus of the attention of
the country's sports managers and cast its shadow on public sports and responsible citizens. Based
on this, citizens interested in sports may ignore the managers' attention to providing public places
for sports activities, just for the purpose of watching and enjoying. come to exercise and be
exposed to the mentioned injuries of car life.

Research method:

The current research is in terms of the nature of research in the category of exploratory research;
In terms of the type of applied research and in terms of inductive research strategy and in terms of
the nature of the data, it is among the qualitative researches of the type of data theory based on the
paradigm model of Strauss and Corbin (1990) based on the identification of six dimensions: causal
conditions, background, intervention, action strategies / It was the reaction, consequence and
central phenomenon. In order to conduct semi-structured interviews, all the elites who were
somehow fully surrounded in the aristocracy research were considered as the society of this
research. According to the executive nature of the current research, the statistical population of
the research was made up of the members of the skating federation and the skating board of
Tehran, officials and managers of urban sports and elites in the field of skating (champions and
honorees and coaches with a coaching degree). At the beginning of the research, the sampling
method was purposeful; In the continuation of the research, sampling was also done by snowball
method, so that if the participants knew other people who have experiences and views in the
investigated field, they would introduce them to participate in the study.


mailto:bita.mirjalali@ut.ac.ir
mailto:ah.mahmoudi@ut.ac.ir
mailto:shaghayegh.nemati@ut.ac.ir

Results:

Open source

Constructive and favorable interaction
between the skating federation and the
Ministry of Sports and Youth with
universities

Identifying the existing goals in Skeet and
presenting them to middle managers
Talent search for teenagers and young
people in connection with skating
Interaction with the Ministry of Science to
include skating in physical education units 1
and 2

Lack of an effective system in attracting
specialists with emphasis on scientific,
practical, educational, sports and...
Cooperation of departments outside the
federation and skating boards for the
development of skating culture, such as
universities, municipalities, etc.
Absence of supportive incentive policies of
the skating federation

Families not taking risks in encouraging
their children to skate

The diminution of the role of active media
and social networks in the skating sector
Not having a comprehensive view of sports,
especially skating, in universities and
society

Identifying skating sports opportunities in
universities and using them effectively

The presence of professional skating
champions and athletes in the community
Holding the maximum number of sports
skating competitions in the community
Increasing motivation and hope for the
future among young people

Emergence of a sense of empowerment and
self-confidence of young people

Discussion and Conclusion:

Axial codes

Communication management of the
scientific and executive part of sports

Basic planning

Educational programs — advertising

Performance of the Skating Federation

internal organization

Expansion and development of sports
knowledge

Focusing on improving the skills of young
people and paying attention to skating

Social impacts and the growing development
of the sports industry

The results of the research showed that for the development of skating, the interaction of various
organizations and institutions such as the municipality-education and the ministry of science is
necessary. Also, for synergy, for example, the Ministry of Housing should provide places for



holding skating classes, or the municipality should place places next to parks as skating rinks, and
the Ministry of Sports should give permission, and federations should hold various festivals, and
also create a skating unit in General physical education of the university is necessary, and attention
to this sport in the country's schools for finding talent can play a big role in the development of
this sport in the country, and this sport can be expanded in such a way that children participate in
these classes and gain self-confidence. and create hope for the future.

Key words: skating - sports of citizenship
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Abstract

Introduction:

Entrepreneurship is the science of turning an idea into a business; which is in the act of creating
something from nothing. Also, the process of creating value is by forming a unique set of resources
in order to take advantage of opportunities. Today, one of the factors that causes social-economic
growth and development is entrepreneurship, which plays an important role in the continuity,
growth and development of the national and even the world economy. The importance of
entrepreneurship is so much that economists consider entrepreneurs as the engine of economic
growth and development of the society and scientists consider their management as one of the
most important factors of transformation and organizational innovations in the current era.
Therefore, any environment whose people have entrepreneurial traits that include entrepreneurial
thinking and art will have a dynamic and diverse economy. Perfectionism is a personality trait that
exists in all people to different extents and in different situations. Perfectionism is a type of
sensitive and accurate evaluation based on which people expect to perform their work with
excellent performance, standard, and in a progressive manner. We decided to present a model to
predict entrepreneurial traits based on perfectionist characteristics in a society including students
of physical education and sports sciences in Iran. The findings of this research confirm that with
the increase of normal perfectionism trait, the level of people's desire for entrepreneurship also
increases. In fact, it can be said that by strengthening the positive perfectionistic traits, the
entrepreneurial trait in sports science students becomes stronger. If the universities are
entrepreneurs, they can create conditions for the officials, professors and entrepreneurial students
to better understand the opportunities and take advantage of the available resources for innovation.
Methodology:

Descriptive-correlation research method that was implemented in the field. The statistical
population of the research was Iranian physical education and sports science students. According
to Morgan's table, the number of statistical sample was 384 people. The sampling method was
random. The data collection tool was used for the perfectionism variable from Dunn et al.'s 2009
and 2010 Modified Sports Perfectionism Questionnaire and for the entrepreneurship variable from
the 2007 Beach Entrepreneurial Skills Standard Questionnaire. To analyze the data from the
descriptive statistics of mean, standard deviation, frequency and percentage of frequency and



inferential statistics from multivariate regression and one-sample t-test with the help of SPSS
software version 25 and also for the structural equation model using Amos software version 24
were used.

Findings:

Out of a total of 392 students, (36.2) percent were women and (63.8) percent were men. Also,
(29.6) percent of them were undergraduate students and (70.4) percent were graduate students.
The results of the correlation test showed that there is a positive and significant correlation
between two attributes of perfectionism and entrepreneurship in students (p<0.01, r=0.35).
According to the results of this research, according to the findings, it can be stated that despite the
positive and significant correlation between the two existing variables, the higher the
perfectionism criteria in sports science students, the stronger the entrepreneurial trait will be in
them. Chi-square ratio indices (y2=33.92), Bentler-Bonnet normalized fit index (NFI=0.98),
relative fit index (RF1=0.90), incremental fit index (IFI=0.91), comparative fit index (CF1=0.94),
goodness of fit index (GFI=0.91), root mean square error of estimation (RMSEA=0.012)
confirmed the fit of the model.

Conclusions:

The aim of the current research was to present a predictive model of entrepreneurial traits based
on the perfectionism criteria of sports science students. Positive perfectionistic characteristics can
lead to entrepreneurship in students and this requires necessary and sufficient training and
guidance from universities and educational centers to cultivate positive perfectionistic
characteristics. Therefore, the more institutionalized the principles and standards of
entrepreneurship in a society, the more the ability of that society to train and attract entrepreneurs,
capital, brains, and innovations, and as a result, the acceleration of economic growth, employment,
and social security for citizens will increase. Positive is one of these criteria. Therefore, according
to the requirements and needs of the current society, we decided to examine the relationship
between entrepreneurship and perfectionism and to clarify the importance of strengthening and
nurturing and the positive criteria of perfectionism in the university field. Let this be the case and
finally witness the achievement of an entrepreneurial society from the students. According to the
research conducted in relation to the variables of perfectionism and entrepreneurship, as well as
the findings obtained, it is possible to understand the necessity and importance of identifying these
traits in different strata of society, and also found that the existence of entrepreneurial traits in the
personality of people, especially students, can lead to a more dynamic society and be more
efficient Also, due to the increase in the level of competition and the undeniable role of creativity,
innovation and entrepreneurship in the survival of organizations and the creation of competitive
advantage, the need to identify and cultivate creative and entrepreneurial people in organizations
is felt more and more, in a way that encourages the managers of organizations to make more efforts
in this field. will be Considering the increasing need of the society to have entrepreneurial and
productive people, it is suggested that more researches with this title should be carried out in other
societies in order to determine the necessary criteria for training creative and entrepreneurial
people. It should also be noted that this issue requires the special attention of officials and those



involved in order to provide a suitable educational platform. that the sports community is not
exempt from this rule, and sports managers can use the motivation and energy of students to have
maximum positive productivity in order to move the economic wheel in the world of sports and
the field of physical education and sports sciences, and from the capacities of students and
graduates of this field with aim to have a dynamic and entrepreneurial society. It is also desirable
that in future researches, looking for criteria and other influencing factors on the entrepreneurial
trait, especially developing criteria to strengthen this trait.
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Sports science students, entrepreneurial trait, structural equation model, perfectionism criteria
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Abstract :

Introduction: Today, sports have spread widely in all societies, including in our country, Iran,
and every day the number of people who participate in all kinds of sports in a competitive
(championship) or recreational way is increasing. The quality of sports facilities and facilities are
one of the most important factors, providing them can have a great effect on attracting more people
to sports, and on the contrary, their absence can cause many people to turn away. to exercise
Therefore, sports facilities and facilities should be built, equipped and managed in such a way that
they meet the needs, expectations and interests of all groups. Sports spaces are considered as a
type of social spaces in human settlements, these spaces can be considered as one of the important
components of urban life for the health of people in the society, where functions such as gatherings
and holding gatherings and competitions, spending leisure time, Sports services are provided. In
this regard, determining and optimal distribution of sports centers is one of the issues that most
planners deal with (Alavi et al., 2017). These spaces and places are among the public service
centers which are considered as the most basic hardware part in the field of physical training and
sports and an important part of the facilities of humanitarian organizations, without a doubt the
management and successful implementation of physical training programs. And exercise requires
providing sets of conditions and facilities (Ahmadi, 2018). Studies consider the leadership style
of managers to be the most important complication of managing sports facilities in deprived areas
of the country. Management and leadership as an effective factor in all areas and fields have a
fundamental role in the growth and development of sports (Bahrami et al., 2018). Therefore, the
management of sports facilities must have special abilities that can handle their duties. This
important thing requires a quality management with special conditions of leadership, therefore,
knowing the appropriate leadership style for the optimal management of sports venues can be
effective.

Methodology: In terms of the nature of this research, it is applied research and in terms of a
descriptive strategy, which is correlational and field-based in terms of the execution path. The
statistical population of the research is all the managers of public and private sports facilities in
Bukan city, their number is 16 places. Due to the limited statistical population, all managers,
employees and supervisors of these places, which were 52 people, were randomly selected as a
sample using the method of determining the sample size of Morgan's table. The research tool
included the service quality questionnaire of Liu sports facilities (2008) and the leadership style



questionnaire of Hersi, Blanchard, Newmayer (1999) and to analyze the data, univariate regression
analysis was done using SPSS software.

Findings: The results of the skewness test showed that the distribution of the data is normal, so
Pearson's correlation coefficient and regression analysis were used to explain the research
questions. Based on the findings, at the 95% confidence level, no significant relationship was
found between the authoritarian leadership style of managers and the quality of sports facilities.
But the findings showed that there is a significant relationship between consultative leadership
style, collaborative leadership style and delegating leadership style of managers with the quality
of sports facilities. Therefore, consultative leadership style 0.538%, participatory leadership style
0.472% and delegating leadership style 0.486% explain the variable increase in the quality of
sports facilities in Bukan city.

Conclusions: According to the findings, there is no significant relationship between the
authoritarian leadership style of managers and the quality of sports facilities in physical education
schools in Tehran. Therefore, managers with authoritarian leadership style cannot be expected to
improve the quality of sports facilities, because this type of managers try to use force and coercion
to improve the situation. The quality of sports facilities has no effect. These findings are in line
with the results of Selajgeh et al. (2013), Safa Chalanteri (2014). Also, based on the results of the
ability of consultative, cooperative and delegated leaders to create internal motivation,
communicate with others, create opportunities for subordinates to express their abilities, delegate
Limited discretion, participation in decision-making, questioning current norms, achieving new
solutions, and supporting shared values, each of these factors may provide the context for
creativity. The manager can provide in sports places full of emotional security that the employees
act with freedom and responsibility and create an atmosphere that is truly scientific, active and
suitable for learning by working together. In this way, the manager can provide many fields for
cultivating creativity, thus the quality of sports facilities grows. These findings are in line with the
results of Safa Chalanteri (2019) and Lloyd and Hardy (2015). Therefore, it can be concluded that
in the conditions of lack of expertise of the employees, the consultative style and in the conditions
of the expertise of the employees, the delegation style is the best style to improve the quality of
sports facilities.

Keywords: quality of sports facilities, leadership style, authoritarian style, consultative style,
collaborative style, delegating style.
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Abstract

Introduction and purpose: lifelong, which is also given with other titles such as continuous, more,
during life, is not a general concept, it is a multidimensional organized principle whose vertical
aspect includes stages from birth to death. And its horizontal aspect, which covers the entire scope
of individual and social life, is in different contexts of family, community, school and workplace.
It is inevitable to disperse all the senses and facilities available throughout life to the individual
along with the changes in life and living together with them, livelihood facilities. It makes itself
available in the best way in this new leveling. The purpose of this article is to highlight the lifelong
importance of school sports. We specifically intend to answer the following questions: Can you
be in school sports for life?

Research method: computer search in databases such as Elsevier, Sport Medicine, Routledge,
Science direct, Sage Research Methods, Index, Social Science, Medline sport studies, with
keywords lifelong and school sports written among the published articles. And using authentic
books and documents that have been done.

Findings: (if you need a table of most of the 3 tables): The results of the research showed that
"lifelong learning shows that humanity remains an unfinished product”. The book offers lifelong
promise for students to gain better, enhanced capabilities and deeper insight into how to live richer
and ultimately more meaningful lives. Also, students have an internal motivation to explore, grow,
and feel the need. A lifelong guide to satisfying this need, improving quality of life and increasing
feelings of worth.

Conclusion: Throughout life, they are actually one of the applicants with the aim of achieving
personal satisfaction (applicants to achieve personal interests and interests and applicants for
professional ambitions in the workplace). This may involve formal education (education in
schools, universities or educational institutions) or non-formal education. The Lifetime book
shows that not everything we have learned in life has been unlearned. For example, we have
learned to throw or lee-lee or walk in school. We learn these and many other things through
attending school, playing sports, community, trial and error, study and initiative. Progress,
satisfaction of curiosity and achievement of goals are motivations that drive us to new things
throughout life. In this way, people have lifelong!

Keywords: Lifelong learning, sports, schools
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Abstract

Introduction: The continued activity of organizations and companies depends on its flexibility in
today's changing conditions. Innovation in the organization is one of the factors that help them in
the necessary response to environmental changes. In this way, knowledge management is
considered one of the most important tools for innovation and as a result the success and growth
of organizations. In such a business environment, innovation enables rapid adaptation to changes
and helps organizations in finding new products and markets to protect themselves against
environmental instabilities. In this regard, one of the effective factors in the success of sports club
management is attention to knowledge management and innovation. Having innovation and
benefiting from knowledge in a strategic way improves the ability to achieve the organization's
goals. Knowledge is considered as a valuable resource over the years and benefiting from
knowledge in the right place and time can have a significant impact on development. The
management of organizations by relying on superior knowledge provides the possibility of making
more reasonable decisions on important issues and improving knowledge-based functions;
Therefore, knowledge management was considered a more important category than knowledge
itself, and organizations seek to explain and clarify how to transform individual and organizational
information and knowledge into individual and group knowledge and skills (Wickramasinke et
al., 2001). The value of knowledge in organizations is important in creating countless benefits and
increasing the organization's ability, and in order to maintain a favorable economic market and
gain sustainable competitive advantages, attention should be paid to knowledge-based activities
including creation and research, storage, sharing and transfer and application of knowledge. It is
very important (Adam et al., 2022). Knowledge management can be a useful tool for sports
organizations; Therefore, if the managers of these organizations have the unique ability to manage
science and can turn them into capital or, in other words, knowledge capital, they will be able to
create a sustainable competitive advantage (Dimitrios et al., 2018). Therefore, the aim of the
current research was to investigate the relationship between knowledge management and
innovation in the sports clubs of Isfahan city in 2022.

Methodology: In terms of the purpose, the current research was part of applied research, and in
terms of data collection, it was part of descriptive-correlational research. Data collection in this
research was in the form of survey and field which was done using standard questionnaires. The
statistical population of this research included all senior managers of sports clubs in Isfahan city,
who received activity licenses from the General Directorate of Sports and Youth and Article 5
Commission and were officially active in 2022. The number of these sports clubs was 1521, and



the sample size was estimated to be 306 clubs (directors or directors) according to the Kerjesi and
Morgan table. This number was selected based on the stratified random sampling method and
based on active sports disciplines and the geographical region of Isfahan city. Questionnaires were
distributed in selected clubs and after completion, they were received and used in the same place.
The validity of the questionnaires was approved by a number of physical education and sports
management professors. Also, according to the results of the reliability coefficient of the
questionnaires, the reliability of the innovation questionnaire was estimated at 0.72, and the
knowledge management questionnaire at 0.75, which shows acceptable reliability. Data analysis
was also done at two descriptive and inferential levels using SPSS version 23 software.
Findings: The results obtained from this research showed that the level of knowledge management
and innovation among managers of sports clubs in Isfahan city is slightly higher than the average
level. In addition, the findings indicate that knowledge management has a positive and significant
relationship with innovation in sports clubs. Therefore, it was found that the promotion and
improvement of knowledge management among the managers of these clubs can be effective on
innovation and creativity in sports spaces and cause economic prosperity in these complexes.
Conclusion: Since knowledge management was one of the important dimensions in organizations
and can cause innovation, it is suggested to managers and officials of sports clubs in Isfahan city
to pay special attention to the concept of knowledge and its management, and to create systems
Managing knowledge and promoting it strategically in your clubs, while benefiting from current
knowledge and creating a competitive advantage, improve your organizational innovations and
provide conditions for profitability and continuation of your activities in this ever-changing and
competitive market.

Keywords: knowledge management, innovation, sports clubs, Isfahan.
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Abstract :

Introduction: The aim of the research was to identify the factors affecting the development of
sports tourism in the country.

Methodology: The research was of a basic exploratory type, which was conducted in the field and
qualitative method (foundation data theory). The statistical population included sports tourism
experts (prominent researchers and professors in the field of sports tourism and employees of
sports and tourism organizations). The research sample was selected purposefully and using the
snowball method. Data collection was done through in-depth semi-structured interviews (18
people). Data coding was done with the foundation data method in three open, central and selective
stages.

Findings: Effective factors in the development of sports tourism in the country in the form of 7
main axes; Transportation, attractions and events, cultural and social, infrastructure and
residences, management, laws and policies and climate were categorized.

Conclusion: Therefore, the development of the necessary infrastructure, including
accommodation and welfare facilities, the development of the transportation network, advertising
of events and attractions, policy reform, integrated and systematic management is necessary to
improve the status of sports tourism.

Keywords: Effective Factors, Grounded Theory, Sports Tourism.



)9S &5 D @bl (ob)yg (5 )N )5 Axwgd g Jolge (guiuy gyl
"8 o9l ool Lo oo T s oliilin, et ) G5 05
ol olKails (L5559 pole 093 Jbobial )

Sgies o31 olBilo 8559 Cu e (6558 (gl LY
U‘)"‘ ‘J.Q,w.o ;.\?‘5 3 GA){.MJ‘ b‘)] oliw_v‘.) ¢ LS’“'\" u...»).v oqi....ulo _LS“J))5 w).nxo )LJL.MJ‘ .Y‘

LRV

JS8 4 oS 05 (6025 55 5l Beind g 58S A5 B Bblie (S5))5 6 503,F dngd p Fge Jelse sanCaglsl gy Sas
QLS 5 (5555 6,500 ,5 035> iz ailol § (I St95) (05555 6,550,5 G5y 055 )0 ()bl dmalz d Slae
5 s @) (ol 5 aedan (hg) 4 Joe (3l gz SaliS B slaws & 5,lel Wiged 05 ((6,550)5 5 (23555 sbilesle
elyiome gy ot alool azsl Gises aslituyy b ML) g 08,8 038 8 LBlos L 5 ) (e o ool 2l 039 L o 31 4y
Losle (aly) 8 anl 6, X89,5 5 (2Ll o085 Capde paasite ja5 Ve g ol jslie 5 Letal, sbiwl Ha b deasliins
5 D9 e caaiis | ,affSES LN Slasie aslllAS, 48550 b s 3l iLeasT Lole Julows 31 sslinl
smarpls3 3 SPSS26 1531 o 5 5l esliiul b« (g,lel Slawlne calod .cd,5 1,3 anl 0,90 #Lig,S T (g, 5 5,500 ,5
s o ablaie )5 a5 g5k 4 30 Cyglslond olubid b psits I (o pldlaz ddlaie 1o 0 @S Gk 0l el
CFIFA) (coaldl Ll 1 it )6 ablate 1o o(FIOY) LalKieldl 5 b il 5 ritte (655 o ablaie o ((F/FY) ool Loyl 5
0 Saslsl (e (FIFY) Lallulll g besle ) e oo dihie ;o o (F/FY) onldl Ll i e 3,0 ddhais o
ol sl Coglgl 4 095 o pow Cod gblin (6,K50 5 dxwgi slp 99 oo Aoy Al gblie lpae 4 IV asl

olays, g o adle Ji5 5 Jom Gl o859 6,500,5 1gaalS sl oflg

T doddlo

olssar |y b g8 coio Gl )9S 3l gl g 0ol o Lo o Coio G igsiie 5 (3 Olsie 4 (R0 T Cxto o5l
() asils o ES L ) drwgi § pogad Lidu o, (2l Jbsl wel s Lol ae

olsie 4 o1 5l g oypa by (3359 059> 5o a5 Sl (6,850 F 5 isey (bl o (o559 (6 580,5 (led b (5555 ey
093 arl; X805 Sl il 5l ez sd LB Ao pole I 0 (8555 6 58,5 (NAS oo Joe (el 5 cdio oniny SO
S ol o po cais pl (8555 6,500,585 Reia wl, b cel e (6,500 5 Sl obosle (F) el ools plais
(F) cel ysele Jl> 50,150

9 oo Joloe (g Cuglgl I 3 Sae (o855 (6,500 )5 dxwgi jo it Jalge jaiS oLl ae alidee gble o S a0
oz 5o onh S aelin g (oole Clled £9,0 sl p5 (sl ¢ 58S (LSl e e Bblie (3555 6 559,5 Anwgs  ge
drwgl e Jelse gy Caglyl G Ban Il jeiS alie Gble o (85 (LRES jeha> (i (00 YU
g2 H9ES (55559 S8 ,S

(B (b))

o35> Olpde 9 O)Sbagh) (shirg 6)55,5 0jg 03 A3l ol (gylal dmels kb ploxl Jlane JSb 4 &5 390 (930)l8 £ ) B
Oy 4 Jde Ggajl Can ColiS BB sl 4 (il ges dgs (63 )Shos g (e ¢ (6)15 Sle 4 JalST SLST L (6,835 9 )
(B @l Slive Al Biee dslidus 05 (il i g QB (b ye (ol 2l 0o b a8l 4y 5l s ) (Solai 5 Miadan



o) slaie 4 ad 2l (68835 9 (ab)lil (oB5yg Capde paasile y3 Ve s I yglie g Ledal) bl jas  ogMe dadelivis
bl oy Caz 85 )13 Jdod g 455 3)90 (Fjar S Mol | g dslidiny (slo 455 5 0ud alisul ¢ SLaST ale Julo 1 ojls
o lp sy W gy Sl eolitl b g c8,5)1)8 ()S80)5 5 ()59 Capdo pamaiio 1 i o lsl 5> dolidusy 5o (gl I3

al 01 plosl SMArPIS3 5 SPSS26 1531 65 51 oolistl b e yimoiy ol ) (sylel Slawlns solod 8,5 )15 4l 590 Jole

b asl
IS (359 550 5 drwg Jolge (gaiacu glgl YA-F Jgux
Glosiro g | @olilazys | 90 B | Ay | 4y oeKile Sl a0 @ble
¥ fI-0 J8 5 Jo 0k >
v \lhis slasgy 5 ok sl adl>
¥ ¥/-¥ JPIVCIS P SN WS
|-% 2 VV/AY s fIvF alKialsl § b cslo ) et sg0>
) ¥/a4 AR, R
5 YV b sl 5 (ylod
\ FIFY ool Lyl s
4 viav JB 5 o> k>
v YIvs bslaygy 5 ok sl adl>
) Y/av ozl = Sn s Jalge
“-Y 5 VF/A \ 1Y alKialsl o b cslo ) 635 yo Sy
Y \7Ang PR
f \7A o el 5 (eilo
¥ \tAki ool Lyl s
f10 YIAY G B -
5 YIVE bslaygy 5 ok sl adl>
¥ Y/AA eloixl = Sn s Jalgs
na 2 NSO Y \AR! LalKlil o b Lo ) R
/0 YIAY R . s
v FIVY b Cawlns 5 (yeilsd
\ FIFA ool Lyl
¥ YAy J8 9 Jo 0>
v 2 by, 5 ok sl adl>
s ¥/-¥ elozml = Son s Jalgs
<IFY 2 /Ay Y Ao LalElil o b Lo ) S dga>
) /A e — e Jalse
2 ¥IVa b ol 5 opuilsd
\ A7ARS ool Ll
¥ Al J8 9 Jex 0>
A X " v /¥ Bl 5 b sl adl>
¥ 110 IUCIN P SINC W
\ FIFY olSealil § beslo ) S Sga>




A Y/aA tﬁ-‘)?‘ — SR e Jelge
7 YIVO o el g (yuilgd

Y YIve oLl Ll 5

1§ S Al
15 (10T LalSedldl 5 e cly 5 et 635 e it )3 (FIFY) ogldl Lyl ice Jlod dibie o gl 4 a>gi b
slacsle ) pite ootz adlate 1o 5 (F/FY) candl Lyl s e 5,5 aihate 5 (F/FA) conldl Lyl ite )% ablats
oS ol 283 5158 0l 0 90 (e Saie Olidod o aldly cpl s Coglsl sl 5 Cnrtete i 4 (FIFY) Ll
a8l ol 4y azmgi oS 0,lal 0YA9) L Ses 5 ldipe 5 0FA0) 5hlKan 5 bl « TS0 5 03]3 pymme il 4
sl 58S ol 3ble (elod (o8558, dnngd lp Stie 5 axly a5 Sy ng S5 iz I8 o0
Cog g ailaie ;o IMane Jo p S0 g s g b8l adlate ja Dolite sla Sy (85 Sl o 1) o walyss
sl 55959 5 e S8l W0 1 536 ey dilate (] 50 45T elge
boslayg) 5 o adle e i 5 Jom by s))5 6,5809,5 1gauls wlals
&L
OYA2) (5 ¢l (s0502m0 £ Lo )00 S uibls T (50 ¢ frazme b g0l )
b sbadl p aSU L) gl GBal (3555 GR35 axwgi p Sse Jelos (ow)n
TYE-TYOV - Fh0les. lls> 5 b5 g0yenl, lalllas (25,
Oty Gblis 2 0T L o855 6,5505 axwgs (VTAR) dagans (g i S S (gliije .Y
AFVO DA (8555 Capoe 10 63215 lom gy (avgh = (oole aslilad
9309 Gy w8 arwy gl Kal, sw)n (VYAA) dgeue wooly layl wld g 0ol gy
Y-VY (DAL Go5,9 drwgd g Co pae . Jwo )| sl jo aibsx! > le

4-Anderson, W. (2018). Linkages between tourism and agriculture for inclusive development in
Tanzania: A value chain perspective. Journal of Hospitality and Tourism Insights.



https://www.noormags.ir/view/fa/creator/457069/%D9%85%D8%AD%D8%B3%D9%86_%D9%87%D8%A7%D8%AF%DB%8C_%D8%B7%D8%AD%D8%A7%D9%86
https://www.noormags.ir/view/fa/creator/806661/%D8%B3%DB%8C%D8%AF_%D9%85%D8%AD%D9%85%D8%AF%D8%B1%D8%B6%D8%A7_%D8%B1%D8%B4%DB%8C%D8%AF%DB%8C_%D8%A2%D9%84_%D9%87%D8%A7%D8%B4%D9%85
https://www.noormags.ir/view/fa/creator/806662/%DB%8C%D8%A7%D8%B3%D8%B1_%D9%85%D8%AD%D9%85%D9%88%D8%AF%DB%8C
https://www.noormags.ir/view/fa/creator/806663/%D8%AD%D8%B3%D9%86_%DA%AF%D9%84%DB%8C
https://www.noormags.ir/view/fa/articlepage/1732329/%D8%A8%D8%B1%D8%B1%D8%B3%DB%8C-%D8%B9%D9%88%D8%A7%D9%85%D9%84-%D9%85%D9%88%D8%AB%D8%B1-%D8%A8%D8%B1-%D8%AA%D9%88%D8%B3%D8%B9%D9%87-%DA%AF%D8%B1%D8%AF%D8%B4%DA%AF%D8%B1%DB%8C-%D9%88%D8%B1%D8%B2%D8%B4%DB%8C-%D8%A7%D8%B3%D8%AA%D8%A7%D9%86-%D9%84%D8%B1%D8%B3%D8%AA%D8%A7%D9%86-%D8%A8%D8%A7-%D8%AA%D8%A7%DA%A9%DB%8C%D8%AF-%D8%A8%D8%B1-%D8%AC%D8%A7%D8%B0%D8%A8%D9%87-%D9%87%D8%A7%DB%8C-%D8%B7%D8%A8%DB%8C%D8%B9%DB%8C-%D9%88%D8%B1%D8%B2%D8%B4%DB%8C
https://www.noormags.ir/view/fa/articlepage/1732329/%D8%A8%D8%B1%D8%B1%D8%B3%DB%8C-%D8%B9%D9%88%D8%A7%D9%85%D9%84-%D9%85%D9%88%D8%AB%D8%B1-%D8%A8%D8%B1-%D8%AA%D9%88%D8%B3%D8%B9%D9%87-%DA%AF%D8%B1%D8%AF%D8%B4%DA%AF%D8%B1%DB%8C-%D9%88%D8%B1%D8%B2%D8%B4%DB%8C-%D8%A7%D8%B3%D8%AA%D8%A7%D9%86-%D9%84%D8%B1%D8%B3%D8%AA%D8%A7%D9%86-%D8%A8%D8%A7-%D8%AA%D8%A7%DA%A9%DB%8C%D8%AF-%D8%A8%D8%B1-%D8%AC%D8%A7%D8%B0%D8%A8%D9%87-%D9%87%D8%A7%DB%8C-%D8%B7%D8%A8%DB%8C%D8%B9%DB%8C-%D9%88%D8%B1%D8%B2%D8%B4%DB%8C
https://www.noormags.ir/view/fa/magazine/2153/%D9%85%D8%B7%D8%A7%D9%84%D8%B9%D8%A7%D8%AA-%D8%B1%D8%A7%D9%87%D8%A8%D8%B1%D8%AF%DB%8C-%D9%88%D8%B1%D8%B2%D8%B4-%D9%88-%D8%AC%D9%88%D8%A7%D9%86%D8%A7%D9%86
https://www.noormags.ir/view/fa/magazine/number/122773

Prioritization of sports tourism development affecting factors in the 5 regions

of the country
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Abstract :

Introduction: The aim of the research was to Prioritization of sports tourism development
affecting factors in the 5 regions of the country.

Methodology: The research was of a practical type, which was conducted in the field. The
statistical population included sports tourism experts (prominent researchers and professors in the
field of sports tourism and employees of sports and tourism organizations). A sufficient number
of statistical samples were selected for testing the model in a targeted and random way (due to the
need for people with related executive fields) and asked for opinions. Data collection was done
with a researcher-made questionnaire. The content validity of the questionnaires was confirmed
by the opinion of the supervisor and consultants and 10 experts in sports management, marketing
and tourism. Construct validity was confirmed using exploratory factor analysis. Reliability was
also confirmed in a preliminary study with the participation of 40 sports and tourism management
specialists and Cronbach's alpha method. All statistical calculations were done using SPSS26 and
smarpls3 software.

Findings: According to the results, in each geographical region, one of the identified variables
has priority, so that in the northern region, the variable of climatic conditions (4.42), in the central
region, the variable of infrastructure and residences (4.52), in the western region, the variable of
climatic conditions. (4/48), in the eastern region variable climatic conditions (4/42) and in the
southern region variable infrastructure and residences (4/42) are the most important priorities.

Conclusion: Therefore, managers of different regions are advised to pay serious attention to the
priorities identified in the current research for the development of tourism in the regions under
their management.

Keywords: Sports tourism, Transport flow, Attractions and Events.
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Investigating the relationship between intellectual capital and organizational
learning in sports and youth departments of Khorasan Razavi province
mohammad namvar?, fahimeh namvar?
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2. Masters degree at Bojnord Azad University

Abstract

The purpose of this study was to investigate the relationship between intellectual capital and
organizational learning in Sport and Adolescent Organization of Khorasan Razavi. This study was
applied in terms of aim and its methodology was descriptive and correlation. The study population
included all employees of Sport and Adolescent Organization of Khorasan Razavi that their
number was estimated at about 340 people. According to Morgan table and the population size,
180 of them were considered as sample. In this study, for collecting data, a combined questionnaire
of intellectual capital (Bontis, 1998) and organizational learning (Neefe, 2001) was used. To test
reliability, Cronbach's alpha was used, the reliability of intellectual capital and organizational
learning questionnaires were, respectively, 0.90 and 0.91, so they were accepted. Descriptive
statistic was used to describe the data and for inferential analysis, spearman correlation coefficient
test was used due to non-normal distribution. The results showed that intellectual capital has a
positive and significant relationship with organizational learning.

Keywords: Intellectual capital, Organizational learning, Sport and Adolescent Organization
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Prediction of psychosocial performance based on academic vitality and
success in sports
Fateh faraziani?,
1- Assistant Professor, Sports Management Department, Payam Noor University, Tehran,
Iran (corresponding author)
Abstract:

Introduction:

In recent years, the emphasis on the identification and development of student sports, the
identification of talented student athletes in line with sports excellence, has led to the investment
of significant resources in national organizations and professional clubs in talent identification and
development systems. In this regard, the health, well-being and all-round development of students
has been explicitly emphasized. Considering that academic vitality is a predictor of academic
success and progress, it is necessary and important to know the factors influencing and driving
students towards academic vitality and engagement. The impact of athletic success has been
confirmed by increasing research examining the impact of participation on several physical
outcomes. However, given the increasing emphasis on the holistic development of sport (Row &
Parker, 2016).

Methodology:

The purpose of this research was to predict psychosocial performance based on academic vitality
and success in sports in second year high school students. The statistical population of the research
included second year high school students of Kermanshah city, using Cochran's formula, 384
students were selected as a statistical sample through available sampling. Data collection tools
included three psychological-social performance questionnaires by Fraser et al. (1955), academic
vitality questionnaire, Hossein Chari and Dehghanizadeh (2013), sports success questionnaire
(SSS). Data analysis was done using regression tests, one-sample t-test and Pearson's correlation
coefficient.

Findings:

The results indicated that academic vitality and success in sports have a direct and significant
effect on the psychosocial performance of students. Also, the psycho-social performance,
academic vitality and academic success of the students are at the optimal level. The findings
showed that there is a positive relationship between psychosocial performance, academic vitality
and academic success of students.

Conclusions:

The academic vitality training program should be used as a part of the programs and work of
school counselors and active psychologists in this regard to increase the psychosocial performance
of students, and also families, teachers and all educational officials should cooperate and provide
the necessary sports facilities. apply themselves to create a lively and attractive environment in
the school so that their psycho-social performance improves as a result.

Keywords: Success in sports, academic vitality, psycho-social performance
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Talent development policies in children's sports Fars province
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Abstract:

The aim of the present study was to identify the development policies of talent development in
children's sports in Fars province. The present qualitative research was conducted with thematic
analysis method and the statistical population of this research is all the professors of physical
education and sports sciences of the universities of Fars province (specifically sports management
and movement behavior), professors and education specialists, elite sports of the province and all
people who are active in the field of educational sports, public and talent search. The sampling
method was purposeful. During a process and interviews with 13 people, the interviews reached
the point of theoretical saturation. Based on thematic analysis, the data were coded and analyzed.
32 concepts were extracted from interviews with experts. In the second stage, these concepts were
coded in the form of 10 more abstract concepts for greater coherence and better analysis and
interpretation. In the next step, the 10 concepts produced in the secondary coding process were
classified in the form of 4 major categories or themes with the title "official, educational, social
support and standardization™. These major categories (themes) were at a higher level of abstraction
than the concepts of the previous stage. Considering the importance of the themes identified in the
discussion of children's talent development, which is a combination of social, scientific, cultural
and educational elements, it is suggested that these elements be included in macro policies and
long-term plans in sports and non-sports institutions. With the matter of finding talent, it should
be considered as developmental policies.

Keywords: development, children's sports, educational sports, talent search.
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Presenting the Islamic marketing model with a Phase Delphi approach to
consumers of sports goods in a virtual way
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Abstract:

Introduction:

Sports marketing has become a global money-making industry. As a result, this has led to a lot of
income for sports in various ways, including ticket sales and advertisements. Without having
spectators interested in sports and selling enough tickets, it is not possible to earn money to pay
the incurred expenses. The concept of sports marketing is the specific application of marketing
principles and processes for sports and non-sports products among people related to sports. The
effective elements in marketing are mentioned under the title of marketing mix, which is: the set
of tools available in the hands of the organization through which the organization provides its
goods or services (Shabani Bahar et al., 2016).

Methodology:

This research aims to present an Islamic marketing model with a fuzzy Delphi approach to
consumers of sports goods in a virtual way. In order to localize and adjust the model's indicators,
a qualitative and exploratory approach will be used to finalize the model with the help of experts.
A concept should be taken. The present research is based on the qualitative-exploratory objective
and its analysis method is the fuzzy Delphi technique. The statistical population of this research
will include 14 sports management professors and experts. In this research, the purposeful
sampling method will be used. Also, the current research method was carried out in 5 steps

Findings:

The research results showed that 5 Islamic mixed factors (Islamic production, public benefit, halal
product production, ethical product, product quality, product security), sales (paying attention to
the health of the product during the transaction and not hiding the defect in the product, providing
the necessary information and enough to the customer about the goods and services of the
transaction, respecting the customer and observing kindness and friendship to the customer in
order to establish a friendly and long-term relationship with them in order to continue doing
business, it is necessary to pay attention to the satisfaction of the parties and to pay attention to
the needs and demands of the customers, confrontation With the customer, ease in selling and
taking back the goods after the transaction if necessary, informing customers of possible losses
and side effects of the goods, providing skills, support, improving the environment, marketing



planning (regulatory institutions, legal framework, promotion and Islamic promotion, access to
financial resources, religious personality, interests of people and organization), Islamic advertising
(honesty in advertising, avoiding false advertising and slogans, awareness and training to
customers, hiding product defects) and customer facing From professional honesty and lack of
greed, creating a healthy competitive environment and not hindering the entry of Tare Vard's
competitors, negation Respecting competitors and not trying to bankrupt them, observing ethical
frameworks and refraining from destroying competitors in front of customers and other
competitors and harming them in the market, cooperation and alliance with competitors to expand
activities at the market level and not supporting (displaced from a specific competitor, not
presenting false effects to attract customers from other competitors) is one of the factors of the
Islamic marketing model for consumers of sports goods in a virtual way with a Phase Delphi
approach.

Conclusions:

Creation of groups under the title of customer's call and voice; It provided conditions to interact
with customers on social networks and as a result increase the success of Islamic marketing based
on social networks. While improving the status of Islamic marketing based on social networks; It
provided conditions to improve competitive dynamics in sports.
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phase Delphi, Islamic marketing, sports goods
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Abstract:

Introduction:

Funding is one of the constant challenges for most social entrepreneurs, the economic recession
and increasing expectations to demonstrate the value and effectiveness of countless programs and
services are among the countless challenges of social entrepreneurs in their efforts to create and
be financially sustainable in the long term. Considering that many sports federations are faced
with the challenge of generating income and maintaining financial support and meeting the needs
of their target population, these activities are very prominent for many organizations that serve
low-income, vulnerable and needy populations. (Chatterjee & Kar, 2022). This research aims to
provide a model of financial resources in entrepreneurship with an emphasis on social marketing
in public sports.

Methodology:

This research is applied in terms of purpose, in terms of the method of collecting descriptive
information and of the type of analytical studies, the data collection of which was done in the field
through a questionnaire. The statistical population of this research includes all the managers of the
general sports federation and the heads of various committees of the federation and the secretaries
of the general sports boards of the provinces of the country, the number of directors of the sports
boards is equal to 900 people. Based on the sample size table, 300 people were identified as the
research sample. Finally, after distributing the questionnaires, 271 questionnaires were collected.
The questionnaires were adjusted based on a 5-point Likert scale. The content validity of the
questionnaire was confirmed by 8 professors of physical education and sports sciences. Cronbach's
alpha method was used for reliability, and the reliability coefficient for the whole questionnaire
was 0.77. In this research, inferential statistics methods, Friedman's inferential statistics methods,
exploratory factor analysis and path analysis were used to test the hypotheses. Statistical
operations were performed using spss software version 23 and also Amos software version 23.

Findings:

According to the results of the exploratory factor analysis, mental image factor, support strategy,
outsourcing strategy, management strategy, symbolic programs, scientific strategy were
identified. Also, the results of the research show that symbolic programs with an overall effect of
0.77 have the greatest impact on The strategies of providing financial resources in
entrepreneurship with an emphasis on social marketing in sports are common, as well as



management factors with 0.55, outsourcing factors with 0.66, mental image factors with 0.70,
support factors with 0.65, scientific factors with 50 0, 0 were effective.. and the research model
shows the goodness of the model according to the fitment indicators.

Conclusions:

Considering the positive relationship between economic conditions and attracting investment in
public sports, it is suggested to support the private sector in sports to generate gross national
income. Considering the attitudinal factors and the lack of correct understanding of attracting
supporters and attracting capital, the need to create a sports marketing department within the scope
of the public sports plan and program is inevitable, so it is suggested to create a sports marketing
department. Amending laws and regulations to attract financial sponsors should be placed at the
top of the work of the legal and executive bodies of sports, especially the Federation of Public
Sports.

Keywords:

Providing financial resources, social marketing, solution, public sports
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Explaining the elements of fraudulent financial reporting in sports
federations
Mahdi Goudarzi!
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Abstract :

Introduction: Fraudulent financial reporting leads to providing incorrect information to the market and
affects the efficiency of the market in allocating resources, which will result in loss of trust. In fraudulent
financial reporting, executives often violate controls that would normally be operationally effective.
Preventing the occurrence of such conditions requires the application of correct management through strict
supervision of executive management and regular audit of companies, which is collectively known as
corporate governance. Effective management reduces the inappropriate consequences of conflicts of
interest between managers and owners, such as abuse of power, so this research was designed and
implemented with the aim of explaining the elements of fraudulent financial reporting in Iranian sports
federations.

Methodology: The current research method was a descriptive-survey type. The statistical population of
this research included all treasurers, accountants of sports federations of Iran. According to the last inquiry,
157 people were identified as the statistical population, and since the number of the statistical population
is limited, the research sample was considered for the statistical population. Also, the research sample was
used using the full number sampling method. Finally, after distributing and collecting the research
guestionnaires, 138 questionnaires were analyzed. The data collection tool included a researcher-made
guestionnaire. In order to analyze the data of this research, exploratory factor analysis test and structural
equation test were used in SPSS and PLS software.

Findings: The results showed that a total of 26 items in 4 categories including regulatory elements,
technological elements, legal elements and cultural elements are effective on fraudulent financial reporting
in Iranian sports federations, among which technological elements have the most important effect.
Conclusions: The unfavorable state of technology infrastructures in sports federations has caused the most
basis for the formation of fraudulent financial reporting in sports federations of Iran, for this purpose it is
suggested to use integrated software to manage and intelligentize internal processes, especially in the
sector. Financially prevent this phenomenon.

Keywords: Elements of financial reporting, fraudulent financial reporting, sports federations
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Abstract

The current research aimed to investigate the role of risk control and monitoring in the success of
sports project management with time management mediation. The method of the present research
was correlational and survey type, which in terms of targeting, the research is part of applied
research. The statistical population of the research includes people who have participated in sports
projects (study, research, and executive) and had a key role in the management of the sports
project, and there are 65 people in total. Available sampling method was used in this research.
The tools used to compile this research are Moghimi Risk Control and Monitoring Questionnaires
(Moghimi, 2014), Moghimi Project Management Success Questionnaire (Moghimi, 2014), Time
Management Questionnaire (Quinn, 1990), and the formal and content validity of these research
tools were approved by university professors and experts. Data analysis has been done using
descriptive statistics indicators such as frequency and structural equation modeling method with
partial least squares (PLS) approach. In general, the results show that risk control and monitoring
on time management with a path coefficient of 0.463, risk control and monitoring on the success
of sports project management with a path coefficient of 0.205, and Time management affects the
success of sports project management with a path coefficient of 0.741. Finally, the results show
that time management has a significant mediating role between risk control and monitoring and
the success of sports projects. Also, the findings indicate that the value of SRMR in this research
is equal to 0.491, which shows that the research model has a good and appropriate suitable.

Keywords: Time Management, Risk Control, Controlling, Risk Management
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Abstract

The impact of covid-19 has increased the uprising interest of people towards eSports and also in
the increase of transactions about mergers and acquisitions in the eSports sector. In the event of
any transaction in eSports, the parties are required to conduct due diligence to identify the
underlying issues with the licenses and other related matters. The purpose of this study was to
identify the legal influencing factors on eSports industries.

The statistical population of the study includes all experts in the field of law and esports with a
scientific background. For the interviews, there is no accurate estimate of the number of experts
in this field, so the sampling was Purposive Sampling and the number of samples was continued
until theoretical saturation (N=13). The research tool was in-depth and semi-structured interviews
with experts and data collection was qualitative. In this research, the Delphi method was used. The
results showed that five important influential factors have been identified, which include copyright
law, trademark law, business and tax law, immigration and employment law, and contract law.
According to experts, all the factors found are important and eSports organizations pay attention
to them in different situations. But according to the findings, the importance of factor immigration
and employment law has the greatest impact on the electronic sports industry.

the eSports industry is growing rapidly as new players and fans begin participating and
tournaments and leagues grow in size and value. This expanding industry seems poised to bring
in new participants and fans, but it also needs to be aware of the myriad of legal concerns. As the
sport matures, hopefully so will the legal sophistication among players, sponsors, teams, and fans.
To conclude, it can be said that giving importance to electronic sports as well as their legal issues,
the most important of which was immigration and employment law, can be effective for many
athletes and enthusiasts of this field, just like traditional sports.

Keywords: Legal, Law, Esports, Electronic Sports
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A number of sports facilities in the world, especially in Iran and some Islamic
countries, have been designed specifically for the use of women. The construction
of these sports facilities must be in accordance with the conditions and standards in
which all standard and safety issues are observed in various fields and provide a
suitable place for training and running competitions. The aim of this research was
to evaluate the level of compliance with the standards of sports facilities used by
Iranian women.

The methodology of this research was qualitative research, based on grounded
theory. The data were collected through deep and semi-structured interviews with
16 experts experienced in the field of women and sports management, and
analyzed under open, axial and selective coding. Human resources services and
facilities are the intervening factors.

Based on the results, corrective actions in structural and functional measures can
lead to development of women's championship sports and sport for all. Some
policies and solutions were suggested to the authorities, who are responsible for
Iran’s women sports development. In first phase, sport buildings and their
around, which have supportive role, should provide necessary facilities for both
men and women.

Additionally, optimal social environments and available hygienic services are in

priority for preparing sport places. Another important factor in women using of
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sport facilities, is sufficient and desirable lighting in indoor and outdoor sport
places. Also, women who are mother, need to some places for doing hygienic
affairs of their babies and some places for taking care of their children.

In second phase, some organizations who present supportive resources, have to
exert full methods and policies, flexible timetable, variety of training programs
and sport events for supporting families and equality in utilization of sport

facilities.

Key words: Standardization, Women, Sport Facilities, Iran
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